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GENERAL GUIDELINES
Preparation of creations

It is our requirement to be provided with one full set of creations for the whole period of the
campaign at least three (3) working days prior its commencement. Otherwise, we cannot
guarantee that we would be able to check the materials timely.

.- The creations must have an accurate size and weight as defined not bigger than determined in
the detailed specification. These weight can exceed the original in case it is clearly stipulated in
the campaign assumptions and it has been previously accepted by the publisher.

. .swf creations must have substitute creations prepared in the form of compressed bitmap
graphics.

In addition to the set of creations, an active URL/URLSs to which the creations are going to be
redirected must be provided together with the serving code used to serve the advertisement.
The destination URL address cannot be longer than 200 characters.

.swf advertisement cannot burden more than 25 per cent of the standard computer processor.
The standard computer means a computer equipped with Intel Celeron 1,7 GHz or AMD Duron
1,7 GHz processor, with Flash Player, version 9 installed.

. The creations and serving codes causing bugs or generating warning messages when the
advertisement is served shall not be accepted.

The full set and material naming

. The full set of the materials means:

a full set of creations compliant with the specifications;
active URLs of the destination websites;
serving codes, if required.

Material naming:

it is recommended to use the file names in the following format:

form_creation_size _version_service;

in names, small letters, underlines and numbers should be used; it is not recommended to
use spaces in names.

. Active URLs:

they should be given in a table, in which one column contains creation names, and the
second ¢ the corresponding URLs (it is not necessary if there is only one destination URL for
the whole campaign).



GENERAL REQUIREMENTS REGARDING ADVERTISEMI

FORMS
.0if/.jpg creations

1. Each creation must have the weight and size in accordance with its description.

2. The creation must have the same name as .swf creation (the only difference is its
extension).

.swf creations

1. The creation must have the weight and size in accordance with its description.

2. The creation must have the same name as .gif/ jpg creation (the only difference is its
extension).

3. All .swf creations, regardless of their form, must have the variable _root.clickTag, enabling
the ad server to count clicks.
We prepare a new layer over the prepared animation and set it as the highest.
We draw a rectangular area on it, which we transform into a symbol ¢ button.
We enter the symbol and assign a transparency parameter to its content.
We attach the following function call to the symbol: getUrl and then we set the
parameters:

on (release)

{
getURL(_root.clickTag,” blank™);

}

PAY ATTENTION TO THE SIZE OF CHARACTERS IN A VARIABLE _root.clickTag

Video files

1. Resolution:
720 x 576 ¢ for materials with aspect ratio 4:3

720 x 576 pixel aspect ratio 16:9 or
1024 x 576 pixel aspect ratio 4:3 ¢ for materials with pixel aspect ratio 16:9

2. Video format:

QuickTime DV PAL (extension *.mov, hon-compressed, created using DV-PAL codec)
DVD format (standard DVD designed to be watched in standard DVD players)

3. Maximum audio level - 9dBfs

4. The duration of a standard video advertisement is 10 seconds; in special cases we shall
accept advertisements with a duration of up to 15 seconds.



DETAILED REQUIREMENTS REGARDING ADVERTISEME
FORMS

Billboard

Size: 750x100 px
Weight: up to 50kb
Format: png, mng, jpg, gif, swf, txt

B w ke

In case .swf creation form should be displayed, it is obligatory to provide us with the
substitute advertisement in the form of bitmap graphics (.png, .gif, .jpg) of the same size
and weight which can be presented to the users without any flash player installed. The
lack of substitute advertisements mentioned above shall be considered to be improper
materials unabling to commence the advertisement display.

Sponsorship box

Size: 250x100 px
Weight: up to 50kb
Format: png, mng, jpg, gif, swf, txt

M w0 DdpPE

In case .swf creation form should be displayed, it is obligatory to provide us with the
substitute advertisement in the form of bitmap graphics (.png, .gif, .jpg) of the same size
and weight which can be presented to the users without any flash player installed. The
lack of substitute advertisements mentioned above shall be considered to be improper
materials unabling to commence the advertisement display.

Overlay

1. Graphic form:
Size: 500x75 px
Format: png, mng
Weight: 50kb

2. Text form:
Max. 170 characters



Video files ¢ Preroll/Postroll

The video files designed for Ipla should be prepared in accordance with the following
guidelines:

1. Resolution:

As a video file resolution:

720 x 576 ¢ for materials with aspect ratio 4.3

720 x 576 pixel aspect ratio 16:9; or

1024 x 576 pixel aspect ratio 4:3 ¢ for materials with aspect ratio 16:9

2. Video format:

QuickTime DV PAL (extension *.mov, non-compressed, made using DV-PAL codec)

DVD format (standard DVD disc designed to be watched in any standard DVD player)

Maximum audio level: -9dBfs

A standard video advertisement duration is 10 seconds; in special casewe shallaccept
advertisements with a duration of up to 15 seconds

Sponsored message

1. Textform:
Max. 170 characters

2. Text and graphics:
Size: 100x56px
Format: png
Max. 100 characters



